The instability of social norms on the Internet causes the diversity of social identification.
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between people, which has a positive effect on people's daily interpersonal interactions (Lewis & West, 2009; Xiao & Bai, 2012) . However, with the increase of people's dependence on the Internet, scholars have found that the Internet has reduced the time people spend on face-to-face interaction as well as the quality of their face-to-face communication, i.e., they become less-skilled face-toface communicators. An interpersonal network established through the Internet is often unreliable and easily hinders real communication. Researchers believe that Internet use has a time and media substitution for interpersonal communication. That is, the more time people spend on the Internet, the less time they spend communicating in person (Putnam, 2011) . Kraut et al. (1998) found that the Internet has a weak but significant negative impact on people's social participation and mental health. As strong social ties have been replaced by weak social ties, people who often use the Internet may reduce their social connections and have less communication with family members and other people. Zheng (2008) further studied different characteristics of Internet use on interpersonal communication. The research indicated that time spent online has a significant negative impact on social capital accumulation. Based on the above research, the following hypothesis is made: H1: Time spent on the Internet has a negative effect on interpersonal interaction.
Internet Use and Social Identification
Social identification-"the individual's knowledge that he/she belongs to certain social groups, together with some emotional and value significance to him/her of the group membership" (Tajfel, 1982, p.31 )-has been shown to provide a basis for group behavior in a wide range of contexts and in many different forms (see Tajfel & Turner, 1979; Hogg & Abrams, 1988) . The emergence of a new network media provides a platform for individuals to express their social identification. While the diversification of the virtual online community and the exhaustiveness and depth of negative information also deeply Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 88 influences the psychological link of public social identification formation, they also reduce the public's perception of social justice, harmony, and safety awareness and influence their social attribution and recognition (Igarashi, et al., 2008; Wang, & Wu, 2014) . Due to the unbalanced economical and technological development in different regions, the digital divide caused by the Internet further aggravates social differentiation, resulting in the negative effect of individuation, the vagueness of social cognition, the social identification dilemma, and so on. Studies have indicated that Internet use directly affects the level of social identification, and long-term addiction to the Internet reduces other forms of contact, which leads to cognitive ambiguity both in regards to identifying as part of a group and selfidentification (Dong, Wen, & Yin, 2014) . Xue, Yang, & Yu (2015) pointed out that the new media context has a negative effect on the social identification. Media contact frequency and diversity has a significant negative effect on the link between the new media context and social identification. Based on the existing studies, we make the following hypothesis:
H2: Time spent on the Internet has a negative effect on social identification.
Social Identification and Interpersonal Interaction
According to the social identification theory proposed by Tajfel (1974) , social identification reflects the acceptance, adaptation, and internalization of individuals to the social environment and groups. Social identification reflects the immersion of individuals in social interactions. The formation of society depends on the interaction between individuals, and the cognition of a realistic social environment and social relationships are based on interpersonal interaction. The existing research has confirmed that social identification pays attention to the individual's interpersonal interaction and interpersonal relationship formation is modeled by the social environment. Positive social identification can help individuals to improve cognitive security, a sense of belonging, and social trust.
The amount of harmony in interpersonal relationships is negatively related to depression, social avoidance, and social distress (J. S. Hu, 2009) . Conversely, identity uncertainty is often accompanied by the confusion of social roles and value orientations, leading to social Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 89 phobia, paranoia, and self-inferiority (Kawasaki & Kodama, 2007) . Social identification is an important factor in establishing a harmonious interpersonal relationship (L. P. Wang, 2009 ).Thus, we make the following hypothesis: H3: Social identification has a significant and positive correlation to interpersonal interaction.
The development of network information technology makes social identification in a networked society more complex because of its anonymity and diffusible nature. Use of the internet influences and changes public social identification, which brings about a high degree of uncertainty and risk to interpersonal interaction activities (Liu, 2014) . Based on the above analysis, we make the following hypothesis:
H4: Time spent on the Internet indirectly affects interpersonal interaction through social identification.
Psychological and Demographic Factors that Influence Interpersonal Interaction
Recently, the influence of Internet use on interpersonal interaction has become more of a concern to media psychologists. Previous research indicates that the factors affecting media use and interpersonal interaction also include personality traits and demographic variables.
Researchers have found that the use of social networking sites (SNS) has a close relationship with the extraversion and openness of one's personality, and extraversion has a direct positive effect on the preference for Internet social services. According to the theory of social compensation, an introverted person is more willing to build relationships through social networking platforms in order to get social support and psychological compensation (Lei, Yang & Liu, 2006) . Self-esteem is a self-cognition evaluation, which starts in interpersonal interaction. Research indicates that individuals with high selfesteem are more active and confident in interpersonal communications and more likely to win the trust of others (Astra & Singg, 2000) . However, some studies suggest that if their Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 90 identity is threatened, people with low self -esteem may put more emphasis on interpersonal relationships (Vohs & Heatherton, 2001) .
Gender and age are important demographic factors that influence interpersonal communication. Whitty (2002) found that gender has an important influence on interpersonal communication in Internet chat rooms. Although males' network communication rate is significantly higher than females (Q. Z. , the females have a higher degree of trust on social networks than do males, and women are more inclined to use the new media to maintain and expand social capital (Boneva & Kraut, 2008) . Male college students are more likely to have an Internet addiction, which affects their normal interpersonal communication (Zhang & Zhao, 2010) . There are differences in Internet social communication between different age groups as well. For example, teenagers may have larger networks of friends and use more self-references and negative emotions when describing themselves on their profile compared to older users of MySpace (Pfeil, Arjan, & Zaphiris, 2009 ).
Based on the existing analysis, we make the following hypotheses:
H5: Gender and age are significantly related to interpersonal interaction.
H6: Personality traits have a significant impact on interpersonal interaction.
H6a: The self-disclosure trait has a positive effect on interpersonal interaction.
H6b:
The open personality has a positive effect on interpersonal interaction.
H6c: There is a significant positive correlation between self -esteem and interpersonal interaction.
Through our review of the relevant literature, we find that the influence of Internet use on interpersonal interaction has been actively explored, but more research is needed in the following areas: first, most of the relevant research in Asia, especially in China, is based on qualitative studies, while quantitative research was limited to college students or other Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 
Method

Participants
The data for this study came from a national survey, which covered 36 major cities in China. We selected the 36 cities as our sample frame from all the prefecture-level cities in China, considering their political, economic, and cultural status, including 4 municipalities, 27 provincial capital cities, and 5 cities specifically designated in the state plan (see Appendix A). A total of 1080 interviews were completed with respondents contacted through landline or mobile phones by using the CATI (Computer Assisted Telephone Interviewing) system, using RDD (Random Digit Dialing) sampling. The representation of the 36 cities is equal. Whoever answered the phone was invited to participate in the survey, regardless of age, gender, etc. The margin of error for the full sample is within 3%. Each interview lasted about 20 minutes on average.
The data was weighted to produce a final sample, among which females account for 49.3%, and males account for 50.7%. Participants under 20 years of age account for 9.0%, 20-29 years of age account for 20.7%, 30-44 years of age account for 30.8%, 45-59 year old respondents' account for 24.1%, 60 years of age and above account for 15.4%. The data was Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 92 analyzed with SPSS 21.0.
Measurements
The dependent variable of this research is interpersonal interaction, which is a fivepoint Likert scale that measures the trust and intimacy of the respondents to different groups of people, including colleagues, bosses, classmates, neighbors, friends, family members, and relatives (1=not trust at all/not close at all, 5=completely trust/very close). A higher score represents a better interpersonal interaction status. The independent variable of this research is the time spent on the Internet, which is scaled by hours.
The mediating variable is social identification. It measures the participants' evaluation of social harmony, social justice, social security, and social trust by using fivepoint Likert scales (1=completely disagree, 5=completely agree).
The control variables include demographic factors (gender, age) and personality traits (the self-disclosure trait, the openness personality, and self-esteem). In this study, male is encoded as 1 and female is encoded as 0. Age is encoded as follows: 1=20 years of age or younger, 2=20-29 years old, 3=30-44 years old, 4=45-59 years, and 5=60 years old and above. The self-disclosure trait was measured by asking whether the participants would talk with others when facing frustrations (talking to other people=1 never talking to anyone=0). The openness personality was measured by asking the degree of acceptance of new things (1=totally unacceptable, 5=very willing to accept). The Rosenberg (1965) selfesteem scale was used to measure the self-esteem of the residents (1=totally disagree, 5= totally agree).
Results
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Correlation Analysis of Internet Use, Social Identification and Interpersonal
Interaction
The study found that the average amount of time respondents' spend using the Internet per day is 3.96 hours. More specifically, the modal response category was 1-2 hours, 17.7%, followed by 2-3 hours, accounting for 13.3%, less than 1 hour accounts for 11.2%, 3-4 hours accounts for 9.4%. In addition, 8.4% of the respondents' average time spent on the Internet daily is more than 8 hours. The average score of residents' sense of social identification is 3.28 (points) and the standard deviation is 0.78. The average score of residents' interpersonal interaction status is 3.81 (points) and the standard deviation is 0.45.
Correlation analysis between variables shows that Internet use has a significant negative correlation both with residents' social identification (t= -0.253, P<0.01) and interpersonal interaction (t=-0.120, P<0.01) while residents' social identification has a significant positive correlation with their interpersonal interaction status (t=0.386, P<0.01). (Table 1) 
Multiple Regression Analysis of Internet Use to Interpersonal Interaction
In order to further reveal whether Internet use of urban residents can significantly predict their interpersonal interaction situations, this study uses demographic variables and personality traits as control variables, Internet use as the predictor variable, and interpersonal interaction as the dependent variable to construct a three-level hierarchical regression model (Table 2) .
Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 94 Table 2 Multiple The regression result shows that gender (β=-0.022, P＞0.05) and age (β=0.045, P＞ 0.05) have no significant effect on interpersonal interaction of urban residents, and H5 is not supported. By controlling the effect of the demographic factors, the higher the selfdisclosure trait, the better the interpersonal interaction status (β=0.089, P<0.05), H6a is supported. The openness personality trait is not significantly related to the interpersonal interaction status (β=0.060, P＞0.05), so H6b is not supported. The self-esteem level of the residents is significantly and positively correlated with their interpersonal interaction status (β=0.151, P<0.001), so H6c is supported.
By controlling the effect of demographic factors and personality traits, the influence of Internet use on interpersonal interaction is still significant, and the change of R2 is significant, which shows that the average daily time spent on the Internet has a negative effect on interpersonal interaction (β=-0.148，P<0.01), and H1 is supported.
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The Mediating Effect of Social Identification between Internet Use and Interpersonal
Interaction
According to the research of Baron and Kenny (1987) , the existence of the mediation effect should satisfy the following conditions: the mediating variable is significantly affected by the predictor variable; the dependent variable is significantly affected by the mediating variable. The analysis examines the effect of the predictor variable and medium variable on the dependent variable at the same time. If the effect of the predictor variable on the dependent variable is not significant or weakened (if the effect is changed to "0"), the mediating effect is a more powerful explanation.
Using social identification as an intermediary variable, Internet use as the independent variable, and interpersonal interaction as the dependent variable, while controlling for of demographic variables and personality traits, we study the mediating effect of social identification between Internet use and interpersonal interaction. Table 3 , the results show that the time spent on the Internet has a negative predictive effect on social identification. The longer the daily use of the Internet, the lower the social identification. H2 is supported. The higher the social identification, the better the perception on interpersonal interaction, H3 is supported.
As shown in
Three steps were taken to test for mediating effects: the first step is to run the regression analysis of Internet use on interpersonal interaction, obtaining the path coefficient c; the second step is to run the regression analysis of Internet use to social identification, obtaining the path coefficient a; the third step is to put social identifi cation and Internet use into the model and run the regression analysis of both the two variables to interpersonal interaction, obtaining the two path coefficients b and c'. From Table 3 , we can see when we put the mediator, social identification, into the model, the impact of Internet use on interpersonal interaction is weakened, the regression coefficient declines from 0.148 to 0.072, which drops from significant to nonsignificant. It shows that Internet use can indirectly affect the interpersonal interaction status of urban residents through social Asian Journal for Public Opinion Research -ISSN 2288 -6168 (Online) Vol. 3 No.2 February 2016 : 84-105 http://dx.doi.org/10.15206/ajpor.2016 96 identification, and social identification has full mediating effect between Internet use and interpersonal interaction. H4is supported. Description: *P＜0.05, **P＜0.01, ***P＜0.001.
Discussion
This study investigates the influence of Internet use on interpersonal interaction by analyzing the interpersonal interaction status of urban residents in 36 cities in China and its factors using a telephone survey. The sample included all the administrative regions of China. The sample is generally more representative than previous studies.
This study reveals the factors influencing interpersonal interaction as well as the underlying mechanisms. Those who are more inclined to talk to others when facing trouble have a higher interaction initiative. This result confirms the study of Kraut et al. (2002) , namely an extraverted individual's interpersonal communication ability is relatively stronger and their interpersonal interaction status is relatively better, which is also consistent with "the rich-get-richer" model. Self-esteem level and interpersonal communication are also significantly and positively correlated. The higher the level of selfesteem, the higher the social confidence and interpersonal trust. The positive judgment of
